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THE LARGEST COLLECTION OF BRANDS IN THE WORLD
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ONE OF THE WORLD'S LARGEST LUXURY AND LIFESTYLE HOSPITALITY GROUP
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THE WORLD’'S TOP MARKET CAPITALIZATION HOTEL GROUP (PARIS, NEW YORK)
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ONE OF THE PIONEERING INTERNATIONAL HOTEL GROUPS IN CHINA
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THE AIRPORT HOTEL SCALE RANKS FIRST IN THE WORLD
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A WORLD LEADING HOSPITALITY GROUP
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GLOBAL NETWORK
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Sunmei Digital Intelligence Group signed strategic cooperation agreement
with Accor, becoming the exclusive strategic partner of Movenpick by
Accor 1n China.
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More than 400 hotels, 60000 rooms to be opened, the first property will
locate 1n Qingdao, Shandong Province 1in 2023.

STRATEGIC ALLTANCE WITH ACCOR
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Sunmei and Accor Strategic Alliance
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Movenpick by Accor Cooperation -\9 reement Signf
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Founded 1n 1948 by Ueli Prager, Movenpick was a pioneer on the Swiss restaurant scene and
evolved into a premium international hotel brand, with inventive culinary excellence at its g~

heart.

BRAND ROOTS
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1948 The first Movenpick restaurant opened in Zurich

1962 The first Movenpick Wein store is uncorked

1963 Movenpick Fine Foods began like many good things with coffee
1969 Movenpick Ilce Cream made its debut

1973 Movenpick Hotels & Resorts established in Zurich, Switzerland

1976 The first international hotel opens in Cairo

1996 Movenpick Hotels arrive in the Middle East for the first time in Jordan
2020 The brands first resorts are opened in Vietham

2022 Sunmei and Accor Strategic Alliance

2023 Movenpick by Accor Qingdao Sunmei to open

BRAND HISTORY
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We believe true hospitality 18 about turning small gestures into heartwarming moments. Enable our guests to savour the flavour of life, balancing small indulgences with Be the hotel brand that truly cares, combining a commitment to

delivering the classical Swiss lifestyle excellence with a genuine, unpretentious approach.

BRAND GENES
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BRAND INVENTIVE GENUINE EMOTIONAL CONTENT REEAXED
CHARACTER BENEFITS
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BRAND SWISS INSPIRED AR TFELT MINDEUL
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ASPIRATIONAL TARGET GLOBAL COMPETITIVE SET BRAND CONCEPTS AND MARKERS DESIGN DIRECTION
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LOVE FOOD AND EXPLORE CULTURE HILTON / MARRIOTT
SHERATON / CROWNE PLAZA SWISS GOURMET FOQ@DS /M VENPICK MARKET CONTEMPORARY / WARM
PRCNEN URE FLAVORRS &@HOCOLATESHQUR INVITING / APPROACHABLH
M VENPICK FAMILY

BRAND PLATFORM
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Movenpick design 1s warm and contemporary - but not trendy - providing a modern, timeless feel
and a friendly atmosphere. A bold combination of design and function using modern furniture
together with rich textures and dynamic materials.
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Movenpick was named the world’s most sustainable hotel group by Green Globe in 2017. All
Movenpick hotels must be Green Globe certified.

Sustainability principles must be integral to the design approach, showcasing the brand’s
commitment to the environment, people and local communities.
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DESIGN DIRECTION
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MOVENPICK

GUEST ROOM DESIGN
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Lobby 1s designed to be a local living room where guests can
work, socialize, or relax 1in a convivial atmosphere. It 1s also a
complex space featuring retail, Movenpick food products and
local culture.

LOBBY LOUNGE DESIGN
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With complete and appropriate banquet service and innovative event design, as well as the creative
delicate food of the experienced chef team, to create a rich and diverse sensory feast for guests.
Whether 1t 18 an elegant banquet or a private party, whether 1t 1s a traditional Chinese wedding or a
romantic Western wedding, 1t will evoke unforgettable memories and sweet moments.

BALLROOM DESIGN
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Starting from the simple and modern architectural planning, the unique design techniques are adopted to create a

warm and natural atmosphere. Through the experiential dining concept and interactive technology, guests are

inspired by the meeting.

MEETING ROOM DESIGN




KIDS CLUB
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A dedicated area for amusement and entertainment will be available for children to enjoy
themselves 1n a stimulating environment full of laughter, various interactive and mind-

opening games.
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M VENPICK RETAIL FOOD PRODUCTS

[CE CREAM / CHOCOLATE / COFFEE AND WINE
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Innovative and award winning food and drink concepts: the Lobby Lounge concept with food product retail, the coffee

& wine lounge, restaurants serving Swiss and local signature dishes.

70 YEARS OF CULINARY EXCELLENCE bt
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FOOD CULTURE FROM SWITZERLAND
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ROOMS MORE ROOMS BY 2023
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M VENPICK RESORT & SPA JIMBARAN BALI INDONESTA
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M VENPICK RESORT PHU QUOC VIETNAM
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M VENPICK RESORT KUREDHIVARU MALDIVES
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N N Specially equipped with “Ice cream Hotline", a connection to the hotel "Ice cream Ambassador”, aiming to
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M VENPICK SWEET TOUCH-POINTS
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Inspired by the Swiss Town Square, My Movenpick
Marketplace 1s at the heart of the hotel, providing
ouests with a unique experience connected to the
destination and local community.

MY M VENPICK MARKETPLACE
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Chocolate hour creates a creative and immersive
chocolate experience. With authentic Swiss
ingredients, the traditional concept of chocolate 1s
overturned and the 1magination of chocolate 1s
stretched to the limit.

M VENPICK CHOCOLATE HOUR




M VENPICK FAMILY
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Movenpick family 1s a friendly brand to make holidays hassle-
free for parents and children. We carry a full range of baby

essentials and design a healthy - and visually appealing - kids’
menu to enjoy 1n our restaurants.

There are also kids’ clubs - little birds’ clubs - and we've even
created a Movenpick bird family to make everything more fun!
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